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Course Number and Title:
MBA 8555: Introduction to E-Business
Prerequisite(s):

Basic IT skills; ability to competently use Word, PowerPoint, and Internet browsers.  Robust access to the Internet without undue firewall interference is a prerequisite, as viewing and reviewing web-based eCommerce sites around the world will be expected.  Although this is not a Distance Learning class, Explorer may be periodically needed to access the class WebCT site, as will the ability to upload and install free multimedia display tools when required by a web site or to complete an assignment.
It is the student’s responsibility to be certain that the prerequisites have been successfully completed.  If at any time during the semester it is determined that a student has not completed the prerequisites, the student can be administratively dropped from the course without credit or tuition refund.

Required Text, Cases, Misc.: Title: Electronic Commerce 2008: A Managerial Perspective, 5th Ed; Publisher: Prentice Hall Author: Efriam Turban (with Lee, King, McKay, and Marshall); ISBN: 0132243318 
(1) Textbook supplemental study materials and PowerPoint presentations are available online at the STUDENT link on http://wps.prenhall.com/bp_turban_ec_2008 .  Students are expected to download appropriate PowerPoint and Additional Chapter Materials prior to each class meeting. 
(2) Harvard Business School Cases (Do not purchase these yet. Case studies – including analysis, report writing, and presentations – will be done in groups. Each team will be responsible for securing at least one set of the eight cases. The cases are available at Harvard Business School’s Web site http://www.hbsp.harvard.edu/products/hbr/) .
· CVS: The Web Strategy - March 2000. [9-500-008]

· CD-Now (A) – October 2000. [9-701-046]

· drugstore.com - April 2000. [9-300-036]

· eBay, Inc. - September 1999. [9-700-007]

· Leadership Online: Barnes & Noble vs. Amazon.com (A) - April 2000. [9-798-063]

· Priceline.com: Name Your Own Price - April 2000. [9-500-070]

· Seven Eleven Japan – January 2000. [HKU-101]
· Electronic Commerce at Air Products - August 1998. [9-399-035]

· Cisco Systems – December 2001. [9-301-133]

· I2 Trade Matrix – September 2001. [9-601-008] 
· Moore Medical – September 2001. [9-601-142]

· Network Associates: Securing the Internet - May 1999. [9-799-087]

· Novartis – August 2001. [9-601-057]

· VerticalNet (www.verticalnet.com), February 2000. [9-500-041]
(3) Wall Street Journal and other timely readings to be assigned (or posted on the class Web site.)

Required Supplies and Facilities:

A robust access to the Internet without the firewall interference

Microsoft Office (Word, PowerPoint)

Course Description:


E-Business is dramatically changing the ways in which business organizations operate and compete in the global market. This course provides an overview of E-Business from a managerial perspective. It will introduce the fundamental concepts and frameworks for exploring E-Business opportunities by comparing and contrasting various E-Business models. The course will also examine E-Business strategies and implementation issues faced by new Internet ventures as well as established firms. Current issues surrounding E-Business practices such as the role of intranets and extranets, electronic payment systems, Internet security, privacy, and regulations will be discussed as well. Learning in this course is accomplished through a combination of lectures, hands-on labs, case analysis and discussion, group presentations, and research project.

Course Objectives:


By completing this course, students will be able to:

· understand the current state of E-Business and follow its new development;

· identify E-Business opportunities and develop business models for such opportunities;

· articulate the pros and cons of business strategies of implementing E-Business initiatives;

· recognize the key management issues associated with implementing E-Business strategies; and

· appreciate the importance of the security, legal, ethical, and privacy issues and understand how they may impact a firm’s E-Business strategy.

Class Schedule and Assignments will be provided separately.

Course Requirements [and Grading Scheme]:

1.
Participation: Students are expected to attend classes, participate in class discussions and on-line classes and discussions, take quizzes, complete hands-on and weekly assignments, and contribute their fair share to group projects. Students are expected to search for, read, and analyze relevant current e-Business articles in the Wall Street Journal and other current journals, newspapers, or Internet sources, and are also expected use these resources to actively contribute to classroom discussions.  [25%]

2.
Cases: Students will be assigned to teams, and each team will present two case studies (PowerPoint presentation and a written report will be done for each case). Students are responsible for reading, understanding, and participating in all case study discussions, not merely those their teams present. [40%]

3.
Final Exam or Term Project:  Either a comprehensive exam will be given or a term project will be assigned.[15%]

4.
Term Paper: Each student will write an individual research paper on an assigned topic. [20%]

Applicable Policies:

Attendance Policy: You can earn participation points by attending the class and actively participating in class discussions.  Any unexcused absence will lower your participation score. Your absence is considered ‘excused’ only if your absence is work-related or unavoidable due to an emergency, and if the instructor is notified in advance. If your absence is excused, you will neither earn nor lose participation points.
Make-up Exam Policy: If you have to miss an exam or a quiz due to an excusable reason, you may take the exam beforehand. Otherwise, you will have to take the make-up exam or quiz, which will be given along with an oral test, within a week.

Late Submission Policy: Any work submitted after the deadline will lose 10 percent of its full credit per day.

Disability Fairness Policy: It is the policy of Villanova to make reasonable academic accommodations for qualified individuals with disabilities. If you are a person with a disability, please contact me after class of during office hours and make arrangements to register with the Learning Support Office by contacting 610-519-5636 or nancy.mott@villanova.edu as soon as possible. Registration is needed in order to receive accommodations.

Academic Integrity Policy: The Code of Academic Integrity of Villanova University addresses cheating, fabrication of submitted work, plagiarism, handing in work completed for another course without the instructor’s approval, and other forms of dishonesty.  For the first offense, a student who violates the Code of Villanova University will receive 0 points for the assignment.  The violation will be reported by the instructor to the Dean’s office and recorded in the student’s file.  In addition, the student will be expected to complete an education program.  For the second offense, the student will be dismissed from the University and the reason noted on the student’s official transcript.
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Instructor: Elliot B. Sloane, Ph.D


Villanova University, Department of Decision & Information Technologies


Phone: (610) 519-6432, Fax: (610) 519-5015, E-mail: ebsloane@villanova.edu 


Office: Bartley 3003.  Office Hours: Tues/Thurs before class (5-6 PM) or flexibly by appointment.


Homepage: � HYPERLINK "www.homepage.villanova.edu/ebsloane" ��www.homepage.villanova.edu/ebsloane� 











